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SEEING IS NO LONGER BELIEVING

Launched in May and 
continuing throughout 2024, 
this is a new statewide 
advertising campaign as part 
of my Office’s commitment to 
combating misinformation 
during the 2024 election cycle

Social Ad 
example



SEEING IS NO LONGER BELIEVING

The “Seeing is no longer believing” campaign was 
developed in collaboration with a local ad agency after an 
RFP process and is currently broadcasting on social media, 

television stations, radio (English & Spanish), outdoor 

billboards, and in print publications.

Billboard 
example



SEEING IS NO LONGER BELIEVING

We have also developed 
resources for the public, such 
as an AI Quiz for voters and 

downloadable one-pagers 
with strategies for recognizing 
AI-manipulated media they 
may encounter during the 
2024 elections.

One-pager 
example



SEEING IS NO LONGER BELIEVING

$315,000 total campaign 
budget

$50,000 to advertising agency 
for the campaign development 
with the remaining amount 
committed to the advertising 
budget  

Website 
example



SEEING IS NO LONGER BELIEVING

Overall, the campaign performed extremely well in June; the landing page accumulated over 4,200 
active users since the campaign launch in May, and event reporting shows 1,116 A.I. Quizzes and 
654 guide downloads.

Analytics 
example



sos.nm.gov/AI

SEEING IS NO LONGER BELIEVING

CHECK IT OUT AT:

http://sos.nm.gov/AI
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